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(811 : B./60kg. i)

B || o RS Ypasey nuEs T "o | B
(A+B)=C D F E—F

1| 13,194 200 | 13,394 400 | 13794 | 13,556 238

S3EHY | 2 | 12,594 200 | 12,794 700 | 13494 | 12,956 538

3 | 11,494 200 | 11,694 700 | 12,394 | 11,856 538

1| 12,194 200 | 12,394 400 | 12,794 | 12,556 238

wHHIE | 2 | 11,594 200 | 11,794 700 | 12,494 | 11956 538

3 | 10,494 200 | 10,694 700 | 11,394 | 10,856 538

1| 12994 200 | 13,194 400 | 13,5594 | 13,406 188

Ovp<FA®| 2 | 12,394 200 | 12,594 700 | 13,294 | 12,806 488

3 | 11,294 200 | 11,494 700 | 12,194 | 11,706 488

1| 13,194 200 | 13,394 700 | 14,094 | 14,006 88

EEEJ'@%': 2 | 11,694 200 | 11,894 700 | 12,594 | 12,506 88

3 | 10,594 200 | 10,794 700 | 11,494 | 11,406 88

1] 11394 200 | 11,594 | 1200 | 12794 | 11,506 | 1,288

7’;5;; 10,794 200 | 10,994 | 1200 | 12,194 | 10906 | 1,288

3 | 9694 200 | 9,894 | 1200 | 11,094 | 9806 | 1,288
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KO » < FAREHFZZNCIIRNR. TTE128258(2324M, 7 60kgDERIE 2 STV E Mo
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— AR HAICH TR HEGFTEEER

o (811 : M./60kg. FHr)
e | HEHES | pEe |mEeest| SOFE | AIFCO
| 7T A CoueE m om | e
D C—D
1 12,320 554 12,874 11,704 1,170
2 11,720 554 12,274 11,104 1,170
3 10,720 554 11,274 10,104 1,170

XFREEXIBEB2E3/[318 (N
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