'/A JA E LI-' Public Relations Magazine JAdayori

A7 X
“»
;]- 7h..¢J\ 4’ i

$5156%
BB HAZDO# KTy =7 |
W RO S

EGIRM | RRAERLIRER

BUREHERES & rj BURXREMEG JABLW
(@ja.hakusan) @% (@ja.hakusan) % @ (@530vzuic) %



02

B3 AELLH ST

Public Relations Magazine JA7Z & )

Il BHMSIMENONHOL] 7 IRSPSIHKII
S SRR S D490

R SIRR0” K N WEER ) #IAT OV S
1 0B O S B D BN B S AT L
| O S VBEOIN DR D0 B RIS HR
§ WIS HOWe

DIFESIHK IO TR O W R0S [Ty
WIESH#4° BISNWEIKOVIRIKS BB

N & B WD @B O S [5ORQ
1

H
s 0

..| 2 .. @ b

¢ LN O4L°

AN
N (F W) %

| OB OO

s 5 A

o)

o
El
LN

B
L ToF

I

HINH QAL BT o%

WS+ 1UPHTOIMSIE O SH KRV L 8
2RO TOFOWEBWDNUTERK [Hy)] 1 #

SO QK T SRR D 55 1 O\

BRI 5 A

BRI\ 5 A



03 Public Relations Magazine JA7Z X V) 4 f1 3411 H 3847

H

AL =

PR R MEE\ RO SMERM (K) f¥—HESR—

EHE

R —OPHERK PR ol o DK I 33 ¢H P S MUK L H2 8K
BHOKRIEYSOXRI2L NSV

HRorEl HhER S8 S E—ASHMKERHIC L OMS
BB HER L OS5

HRNIPHERK PR RHIEHK IR RO T o ORI GHSE D X B
LOASN

HEE O HIfEMKRER3 TV St D 42°

40

PR MK MK BKIZ 10160 RISV
PR o0 - ERITE AR EE KR L O S

PR o HHIER o0 BIH RS BRI L O SV
PR (SM—-o@) YR N1
NoN

PR N HHINHR N B R IIE0ERKIHEEK 1 O S
PROHHE-HHFEAIADNDYRAX - DNODINIEE
KRB NSV
N PROHHKROBEHREND DD —L DK
[EAQIEY V)
<l @I DL NS
P2 o HHINHR B R HIHEHE S INE RIS B R R Y
NSN
JRIRRon HHEXR NEIH R IR K HPOIHEKR LI N SV
PR eNHHIXR NERHRIX MR- RIP L R R eRIEKER
[EXQNEY V)
PR HHINR NERHREOIRE L O SV
Ve

4 3 2 1 %

5

6

9 8

1110

13 12

ThiZ L@ — ek

D3E (LR S IECR MIEEW

=

M0+ >3 ERFEOH" H»<<=H £ 30U
TBOIHEW” BEDIHERHTIX

BO0H

q%%bu:>t
| ROWRC VP

S~ D »><<DT - H<CFHE N
SR D3ESTHRELE L —Hbxkw
WH PN BSHES | HiviE < S
Ot D4°

D3V BUHIDRONHPK S HEE
L E@HEIWEX OM SR’ HIRMM

.ﬁ 1M SRR CK R VPO SN SIS

BSROERSSHIHRKSEM®IC N
VRS — KWK BRSHRER
WOIEVID3 - SHSE~<REER
ONVEBRI Dbt

DIEXKEL QS LB v 17
S<DISERXHEEEOW -~
ST IEHEMOWHHD" MRS M
YR MBI N AURD

- WIBWEDIER BleERRiry

< HHEE D46 D44°
EKEOBH [MEQIOURIRMS

Q57 RIK 2T O
ME OS] NS
D640




Public Relations Magazine JA7Z & ) 4 Ml 3 4E11 H %47 04

RO D N —RIKRER RNV S HOQRS QIR S
M+ DRV O LENO D MND— SMHEH RNV SEHRIC QS I° NFEARKRRNE i
S PHTRIFERWSIR N S b N0 TOTHHI o N 8 L) IO S i BB R K0 5 SMK#I” H0RR S LNREIIIIINF N

B BOR<HOD D —ND—QOK B HOA TP SR RUINR L =R LRI RN D DW°
OMPEHHOZNO DI MNDO—CXMWNE— | W PIIERN G VT O St L4 0RRS ORERBIEHISIRLY
£° {Oife < D —=SEREDHHEFRO REMHP L 60 VM HS VS K MR RN SWUWEIEOLHP SV 4N
LHWIDS BRLSSKREINDIND—R | USHIK CIHE#H L EEREN &2 NRY A INERALU SNBSS RE

IR 0RR S ORILIRIPPT O Sl | L N\ SNBSSt th A+ o
NO >N —RKIERIEV —ootIN iy . Ty

Qo —DMUIREN I I NORBS IR
LS BLDEN VD SIS KHRHK
BV NXD—L U PHIIYI L St

e

HELDOUINKSLNF NRTRER+
K MBS > QO -TXPLE Q7 FKED DR
ROHUBIMP RO L DL MEHp T
HEUR POV DM S0 TIRERS
CEES OHtpto®

NG o
. ¥ .. l\ | iy
o | E

$5

_-A_; .,,ll.u
HEEEFT
g N 872“1\\1
ﬁ / AR RN
! (" El —_—aNMn =
.._. .....| E




05 Public Relations Magazine JA7Z & 0 4 f1 3 4E11 H 547

\;7 -4 '

i 4 i °,
- 9

Xl SOSHHDEIRKEY | %% B
SMRM’ UKL [ESHIDSHRI WER s O4° ‘ b w _ﬁam. <
MDHEELSH (UL I RMSEIK VI & - <DKES wﬁﬁﬂﬂ.zg
KR HHBOKYT—NLRHI WO EE DRI ,I <UoE
UNINADNRILLVURECOL RV SIRUTIKIRS 1 Tl an o

6 D4J°
NORELESYENLENE” {IRUTERN N —JTHOSRED D7 |
IR QRDLERUY DIV SN OWNGR” B2 IR #
D4

KPS KIL OOkt [ LQBBIKNIT S DTh Y — XK \-46
RRRUSDEMERIC L HRMWIE DV HFSEYI #6218
NJAVRHT UMVPHR O] UBOH D4°

=
=\

JIABWLFS A A= TS5 RER LRI

24—y
. ‘. MmISHHARA

Y L2410

[FEonEY

EEHX

P
I~

[

B ZEDEKRLZIBCHEVD
BCLEA>TWELE

r

)

....—...

7

K

¥

AT SRENLOINM
12 I8 ST 0 N\NRIE TR
SCmLD - ROSIED Sk
WD LI SPONRE#IC &
EN<DINN SRS IRNB O OW°
NOROY=2XKSw#IY 2 L8 SH 0
NUIIR OV S OWR SMULD Y%
NS VTR 05 NNDUR
DVSEMA I DH N
HNEROWRIIREND QO QKUK IV &Y
WRDT KLONXEHTA D O N




Public Relations Magazine JAZZ & ) 4134114 % 06

=T

HESHIZENAQN—  O=TKK YK

IHNFTBRN—LBLTK

DI R QB X w0

RENRR | BHRLK

Htd O, LI 0 4 B,

SM UL Q CWIO=DRHr H 5B REHEH I
HEDHDEN A —= 8 HBIKIIRICQ R —<
DISHIKBR ORI OWLBS /N0 B I
XRRN—LHBE IV IREKRINN . BRXRSR
| SEETE I MO UMM 0 B D46 D4J°
HKINHBS LB KIET DN U NS EW
R IHBIHA) 2 O WA D LINT UK S
BRI YT KX — N\ DOELERCWPS e
I D WX R (PR —mL2my

TRMY) TN [ SHLX - HKEZRRIK] K|S

ORI HRGR Y <7 EK I oS L0 vIm L gRg

Y) LB I8V L b or®
- :

- b _._.._-.r b

S 0 02 | m 08
B & I
e RN
I 55 Ik 55
K 11X U X

- I SIIg==!

DR 2K K %5

KT LHr R BRI RISRENR

oMM HIHHEHSFHIRR »<<SKHKiE
LK LI LBRIN R O H6 D49°

frio ke ol S <V RERERIO
RISV QUMK WL LN AN—R L
IN D QB RS IS — < [ B8R o D S 107
SUMWOHH B I DT ROBIBIRIS O
HWPB I fe®
MDPBOWEEKO< T —RKLLLS MK
WHREK IV 033D | O E— oo
WHHE D6 D4°

WS ISSQVPEIY
EERD « PANMVHEDKEK

M B5QNUPBLER UL
M- HEDREWLS# O
HIAONKSBRLKUBKLSH ™ Y
RIZOWGKWRED XF O WEITRK
R D VO RERL B DWILE St
RRESEWNC O WEANNMTHEIUT
HHOINKESWRPHR DRHOSEHD
KHDE DD - H RN YL 14 D 4d°
OO H R RN L D@
NI

i,

L AT b AN T - U M




07 Public Relations Magazine JA7Z & 0 4 f1 3 4E11 H 547

F/FE LT % R

R EE S 3 C {10 ot

R o _ntA K

nEe Br8EF6FC

BElc >!1»J) YR g5

%*D §$5A7zoﬁ. A AN

8 B 1= = x O W T (+

)@(: I_%D/\Jll 7 —

=g (‘_’_ NI= DB t

2N 0 -5 T AWK

By HYGFX @ %

D z > \Z% % 2 H

R Fo®E % X =

2 N - BN B N

Cx szl £ D0

25 TYp T L <“*

' s FRxZm =
PR BB L E ORR s 58,50 2
EESERE [RUT] P [N3A3] &6 {Y b 2 tﬁ\ bk % ;i'é

FENTWET

7— R RS17EBICSHH% !

CRECRSOTVBBHECSH LS, TBELBET IUBALB
TEEHTT. RETHBRORERETE N FCLTVERE, T
BROADHIRICRUEHEL &>,
CHMi [BUmhHtEBIHER] =8
ENBERBBNESNET,

JABW &SR JABUW FEHLUVEZER0
55031156 82~12178%

e iagh

’%} BEE

B TELVRGEG
OBWEEMABLULEDED  DERSEUHBHRMINEZED
DS BELTLARLED DN BIBLTLSE0
OR2HRRINTNZEND  OREDIBRINTLANED

19> A=

RK

BE IPS A—FERVE

-

I5 — S
) Faimgs C 1

|
|
l
- B R OBEERS) B0
u.Eﬁig;E.T«.m | 2IVMBBLNNER - BREPTIRTYFRE
SEEF O A ey sk AR CHBHAEAELE0)
sipzlETEREA, | - HXRERR(DIU-X - BIEIEADED. BAEX
DZIVFTEE B Av. i N q
OB 1 i | KA TEET, : ROT1TBR.F/\ 7R E) neeHo
AJA E u-l | BXFxOCRZEEBBELWELET
| BREILEHEEE
|
|

Jv1L4AI

RIGHIER  TEL076-272-3333 LHBBHR/ EES - BBET




smsa11axs 08

Public Relations Magazine JA7Z X )

O\
x5

FAR_D— AN

oMY ><IIVRL/IM YT ND— AN DI

R D KR OONSTHHRRNER O OW°

BRI R0 UK SHWIK LN SR OV
P OO LRI EOR<EKON D —N\D—QOKX
SEMNRI OLHRESREYIRHDQBRE S
6 O4J°

#6497 HORR S CRINC 0833 O L-10/D
PREBWIES e UIRE®OWERK AU RN
YOS MVIORSTEDWEHEWI M QR RRDA
KO HKEORO{CIEN D6 D4°

—DVUSNESTRE I ONR HROWIhH
WIOH [ KR OV S0V
WERD PSREA 0] URBOH O

ey 15 5
w 2 H

BTIREET

CHIRE(

=

m1,0000t 10870 1 M

m2

BE 103/

000¢

FroR—HRPD

Fru~n—VilE SH3E12818~8f0453 8158

LRV ENRE

IR KWEBE S0 DU HEE
D LI LRI S #O40°
OB HeBE SIHE RO XK QMR
DUUSEHLEENIKE X WRE DU
VO FHIWIH T IEU G K HOM © SHEIRID A
T XHOEH I STV S K D N LIBIE 3
EHE AR < B S 46 D4 BEEIRSIPRE 10
T W CRIER 5 5 AR X
PO\ EHED DL 1 DS CIRIIET
X VR R L
| FHIOTENY
I D4°
WRBEL T
QUGS B
RN
E00 S




09 Public Relations Magazine JA7E & 1) 41 3 4E11 7 %47

JADKIBTFEMNRDHHS B

S 3FERDME ENRE LT BRI IEO DB ERES LURBLFRNT
EDILVVAAIBTHB DERI I EITLNET o

JA BUNEERVIE
(I ESZHEE TR DL ERE)
OXRE
UMD ZiwIcT =RES
OHEHEEERZHAT 255
QOIINEAPEERENRMGE (T2 2WR)] X DKEEMBREILZIE] - KB
VI N=232BFK] OFFECEFRZRT VLSS
OEFHER
BEEEBEC L THNRETE—VDER
ORdR (1) HAR
+703£ 108 288R~RMW4¥E 3 A 31 BX
OEBRH
(1) BERERR NAFPTEENZNE (FONRN)] BUED 2 BHROEM
BESALRNE] - KB /NRN—2 3 2FBE] [CRIRXMNFERDGIHRAZRE
EULET, BH KEERDOBEATEDNRED S TAK - ERAAR  KAX -
BILAKICPRY F 9
(2) FFE 0.00% (FEFMS)
(3) AR [N ERENZNE (75 2 0R) | XIE DKEEABREIL G E]
DRI EE To
(4) SRERZE NENGHB—BRA
(5) B - REE REAUAZE X J ADMUBERDIZHE. EFRIEASLUYIBR
FrzRIEOVWINAZEHULET,

SMAWEHLEE FEEWR 273-3131 £LBEXSE

R FE#HEIVAEFPHROER

OHLFHFIAEPHRDERDUR ELFIENEF

(1) WxEBBIHEFER
BRYBEHFZN . Lofi G HERN. BELGLFRN. REHBZNH KO
FRIHLREN (BREHLFFORPHLAEFRISET. )

(2) WHxEBBDHAFZN
DHU3FEOKMTEDFE (1) 2R (FTSNEHEERNEROFILZNE RO
RLZH

(1) FEBOEESFIOVRELGDIHEHEOHE L, FHCOTHTLTEERSES

FUOBXECHBENEDLELES L,

BAWEHEE FEHREFR 272-3017 £1-R3&%SE




Public Relations Magazine JA7Z X V) 41 3 4E11 H 384T 1 O

FRAINSHWVEKR—ILBED
BtH. EMHREICDONT

FRAINBHWKR—IDOBEEECDODETHELT, SBETTFH>
NCKRBDERBEZDPDIITO>TEVI X UL THAAN DL
CERTEERDENELEASEDREHBEEL>TVE L,
A DIESERR(IC[IREZ CIBBVWCIZE. JABWD10A
BERIREICIVERTI-—RUBBIEZHAEHL. BYEREE
IBREERF U

HE8. CHRAEOETHICEKEDCZREICE<EHILZSBL
EFFETEEEHICERRRSE - BYREKICEALTEIBBEIBRNOOX
IRV FILOBRMVBULTET . BETEICHIZV)ERD
ETFHCFTEZRZENMTUEITH. THBATSVETROBREL
BULLETFET,

FRINGLA—LEZOMME SH3E118158
RYRGTSEYN SH03E118168&USHNAE3AKET

JARSE D K

; T 924-0865
BEAFCEEWEY FNE LAY 10T B 55% i %
[=] =

Y
e s 2 0120-800-448
o ﬁﬁn*i % *1.:' Fﬁ HP https://www.tensyoukaku.co.jp/




11 Public Relations Magazine JAZS & Y 4rf1 3 4611 FJ %647

FHEEE> 9 —
AN HH S B

ERERATONR(EZRDIZH. BEDS
WFREHT> 9 —Z TEcORRERAEL F 7

BASMHARS
sw3%118308m~2m4¢ 3 81386

KRS v —R)L M IFEE - RBOBHRICERBLET . ZDMDEERICDOVTIE.
KEREE I —THRILLE T,

Eigk FHR#gto9— B255-5149 Fmxz s 8255-5001
rEEt 99— ©8272-3416 RO©EHFR 256-7639

ya7\)EEjRIE

12~3Az:7to0
kiR
EIHET (ZBRY)

TR <

BIVAELET

é 30 CTES O B0FUEEBLTILS

X ] Bk GERS. FIZ=. &7 B F) 25<LTHTHT5
BEEFIYD O ime bau cmEehsoBs RaT s LhBE
LrEEREEI»ZVEFE O BABRFUVOFICRDHBVTVWIDIERTATLEDTS
HhrORIFELATVET! O TERTIAZVBERISEZLTVEILIH oL

AERFR 273-5213 K@z E 272-0620 FHXIE 255-5001
DBEZE 272-1515 WEZE 278-2315 BHIEXZE 259-2003




Public Relations Magazine JA72 & V) 4 f1 3 4E11 7 3847 1 2

JADBEERHAE ¢

— -~

Hm es23
L =]
f ) FruR—VEEBICSERELY &
T vargT. N IV TIVE—I)
EFLBYR !
COBACTVSEEDYE |

OHUTBRI N BIEITDT, RKIBUREETESETVEEE T,

o
P
Z,
o
<
¢”]
=
o
¢”]
#
=
=N
Pyt

\_ J  OBHRBAX—YTY, RYLT PV ENRBZIBENBIET.
F v R—V R .
20215118 1 B~20222 2 5288 V'

o R &E

JABBEHFICIA U TVWEWERORBE (fiCiATNTVS7) T, JABEIE
HEOBRBEDH U ZL TV EWEHA

IR I
SRED Y ICHEGEREE LR TNAQBBERREESF 2 CRRVCIEE,
SAIT7 RNAH—ICBELWRLD, JABOFTHHL LT,

OTRBVALEVABAERE, JA - IARFEOEEXLLVEREY —EXOTRE - CEKAN - TXRFOBHUSCEFRAVELEY A, i, JARER [BAKERRES ] 2F0H. BAAHER
DRFLEHTEVNNET, @LF v oNX—VILTHBVEEVEHETH>TH, BZRFILLVIARBICIMAVEEFEVIENTEVET,

[BREVWEDE%E] JABLW
IRETIE B076-278-2315 23TXE B076-272-1515 X#ZiE ®076-272-0620

sdlruesnyey-el-mmm//:sdiy 0690—€/2(9/0)XV4 €EEE€—C/2(9/0)13L LTHRCOIMOHLME BUSMBYV /Su.-03 HrlH|lBoHe /Bl

FEZIE B076-255-5001 HIEXE ©076-259-2003 o/A JARH
hzbo ./A ($T03F108%KEHESE)
e PeeTsEne WEBE DH3ETTR258W FRIO B ~128F EA300840)
i 76,3608 5 SH3E1282486) .
- B A A
: . - FARE = 7=
e 30 ERLHRES 1,8801& o
PUAR ﬁ” s BEVEDY - BEIAE AERIEE 1B
JS BEREHEE 1,18187 TEL 272-3333 FAX 273-0690
2 s SRR e-mail soumu@hakusan.is-ja.jp
Sh BmEE R 4928755 BEAHIBICRIFHFITBIET




